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The Other “March Madness”



Our Task: Separate Signal From Noise

SIGNAL NOISE



Big Picture: Globalization, Growth and Liquidity Constraints



What We Know: The U.S. Economy

1. Nonprofits and the economy generally 

were in great financial shape at the 

end of 2021.

2. Inflation took hold in 2022, lagging 

from pandemic actions and global 

shocks.

3. Because of this, the Federal Reserve 

has taken action to slow the economy, 

including raising interest rates. This 

has had many knock-on effects.

4. Nevertheless, many elements of the 

economy remain strong.



US Consumer Spending: Composition of Savings



RSM Financial Conditions Index
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The RSM US Middle Market Business Index in Q1’23 is statistically more optimistic when compared 

with Q4’22
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MIDDLE MARKET BUSINESS INDEX

(Seasonally Adjusted)
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Further MMBI optimism



What We Expect: The U.S. Economy

1. The U.S. economy will enter into 

recession in the latter half of this 

year. 

2. Interest rates will increase 

slightly, then hold at that level.

3. Unemployment will rise, but not 

catastrophically.

4. The world will never be the 

same.



US GDP: Economy Still Expanding



Scenarios: Interest Rates and Inflation



Scenarios: Unemployment and Inflation





Layoffs picking up



Remote work is here to stay

• What began out of necessity early in the pandemic has become a preference among 

workers.

• Facing a tight labor market, employers have had little choice but to accommodate workers’ 

demands for flexibility.

• Larger middle market firms have handled the transition better, both from a technological 

and human resources standpoint.

• Remote work allows businesses to source talent from a bigger geographical area.

Source: https://rsmus.com/middle-market/workforce-mmbi.html

https://rsmus.com/middle-market/workforce-mmbi.html


Unleashing the power of artificial intelligence

1.Automation

2.Customer service

3.Personalization

4.Predictive analytics

5.Cost reduction

Source: https://technologyblog.rsmus.com/data-analytics/unleashing-the-power-of-artificial-

intelligence-for-middle-market-businesses-how-openai-can-drive-growth-and-efficiency/

https://technologyblog.rsmus.com/data-analytics/unleashing-the-power-of-artificial-intelligence-for-middle-market-businesses-how-openai-can-drive-growth-and-efficiency/
https://technologyblog.rsmus.com/data-analytics/unleashing-the-power-of-artificial-intelligence-for-middle-market-businesses-how-openai-can-drive-growth-and-efficiency/


AI is not the future, it is now

Source: Open AI, GPT-4 

Technical Report: 

https://openai.com/research/gpt-4

https://openai.com/research/gpt-4


What This Means for Nonprofits

1. Recession is likely, but not long or deep 
– continue to invest.

2. Lower income households are hit worst 
by inflation and unemployment, creating 
more need and less ability to give.

3. Higher income households remain in 
solid financial condition, have excess 
savings.

4. Shrinking endowments and 
grantmaking portfolios will restrict 
philanthropy at least through 2024.

5. Labor shortages will persist for 
nonprofit organizations.



QUESTIONS?



THE POWER 

OF BEING UNDERSTOOD
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